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Foodstuffs



36k
people

4m
shopping visits a week

3m
cartons of groceries 

13b
annual sales

530
stores

+



• Provide access to healthy 
  and affordable food
• Meaningful and safe work
• Support local communities
• Lead in sustainability
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HereforNZ – Foodstuffs ESG Framework

Healthy and Affordable Food 

Meaningful & Safe Work

Supporting Local Communities

Sustainability Leadership

Influence healthier and affordable 
food choices

Provide healthy and affordable food choices to 
New Zealanders to measurably shift customer 
behaviour.

Reduce food poverty 
Make a notable difference to alleviating food 
poverty in New Zealand.

Healthier and more affordable
         Own Brands
Provide more options to customers through 
the development and championing of 
healthier and more affordable Own Brand 
products.
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Invest in our people
Develop and build careers, including preparing 
our people for the future of work.

Committed to inclusive and fair
         cooperatives

We will build a fair and inclusive team and 
culture that authentically reflects the 
communities we serve.

Supporting the wellbeing of 
         our people 
Our people are supported with health and 
wellness programmes and services that are 
applicable to them.
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Reduce our carbon
         emissions
In line with the Climate Leaders Coalition 
2019 Statement, play our part in limiting 
the long-term global temperature rise to 
1.5 degrees Celsius.

 Minimise our 
 waste

Implement Foodstuffs Waste 
Minimization Program across all 
sites to reduce total waste tonnage 
towards zero.

Packaging 
           Sustainability
Reduce the environmental impact of 
packaging used across the business 
and support the development of a 
circular economy.

Responsible and
           ethical sourcing
Embed responsible and ethical 
sourcing practices across our 
entire value chain.
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Impact the frontline
Increase the impact, effectiveness and awareness of our contributions to our local communities.
7
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Foodstuffs’ 2023 Key Priorities

Food Affordability

Food Waste

Carbon Emissions

1

2

3



Social Supermarkets

<PLAY>
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What do our customers care about?

Most 
concerning

Least 
concerning
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Insert customer 
concerns by 
banner

Insert Kantar 
Better Futures??



Decarbonisation

How Foodies set their decarb pathway
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Foodies steps to decarbonisation

Determining our inventory 
boundary and setting a baseline

Baseline
Joining CLC and setting our 
science-based targets

Target

Identify where the greatest 
reduction opportunities are

Major emission sources

Identifying and implementing 
initiatives to reduce our main 
emissions

Initiatives 
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Target setting
Science based targets

Not Foodstuffs actual decarbonization pathway

2024 2025 20502026 2027 2028 2029 2030 …

Yearly emission budget
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Decarbonisation pathway
Emission reduction initiatives 

Not Foodstuffs actual decarbonization pathway

2024 2025 20502026 2027 2028 2029 2030 …
Yearly emission budget
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Emission growth if operating 
BAU as the organization 

grows
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Foodies’ Emission Profiles

Diesel

Electricity

Diesel

Electricity

RefrigerantRefrigerant
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Things we’re working on
Stores, DCs and Support offices

• Transitioning traditional 
refrigeration systems with 
CO2 systems

• Doors on fridges
• Solar installation on roofs
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Things we’re working on
Transport

• Improving route planning 
and load optimisation 

• Trialling vehicles with 
different energy sources 




